Quick Reference Guide

U.S. Dairy Industry Global Positioning

Our farmers, our suppliers, and our institutions are fully invested in transforming
the world's largest dairy industry into a truly adaptive, global business partner

for our customers.

From farm to table, we are committed to driving our customers’ business
forward and eager to meet their needs with a world class portfolio of products.

DELIVERING PEACE OF MIND

In a world of increasing demand and
variable supply, U.S. Dairy delivers
supply security through our vast,
expandable resources and year-round
production which is backed by one of

the most trusted systems in the world.

PARTNERING FOR THE LONG TERM
We are increasingly focused on the
unique needs of our customers. We

are committed to fostering consistent,

customer-centric partnerships
leveraging our variety of production
facilities and expansive product
portfolio.
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ACCELERATING GROWTH
Our collaboration and multifaceted
research commitment to drive
innovation solutions can help
accelerate our cusomers' business
growth.
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Communications Guidelines
What is Positioning?

Clearly articulating the U.S. dairy industry’s differentiating strengths is essential
to achieve sustained preference for sourcing and using dairy products from the
United States. The new positioning is designed to clearly answer the question for
customers, “Why U.S. Dairy.” It will re-energize the U.S. dairy industry's image
and consolidate our growing reputation as a rising and committed global dairy
supplier. Positive communication of the new, differentiated positioning with a
united, cohesive voice globally will inspire customer confidence in the U.S. dairy
industry as ideally suited to meet their needs, today and tomorrow.

Itis... It is not...

A statement of what makes the * A campaign or a slogan
U.S. dairy industry different

s For verbatim external
Focused on global dairy business communications to consumers or
customers, not consumers customers

A vision for what our industry is » Just for the short term; the positioning
striving to become will be used for many years

An internal statement from * Only for USDEC but for the U.S. dairy
which external messages should industry as a whole
be developed

This positioning should not be published verbatim on customer-facing materials.
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